qz)OTHENA

This yeffﬁincﬁncg j?resention isa magica[j?rescryotion
for children’s jz;gcg[es, wz;gcg[es and 6ea[t6y smiles!

Since the Eecqinnin(g cf time Toothena the Tooth Faz’ry has collected teeth and [g‘i

coins under children’s Jﬂi[[ows. A[tﬁougﬁ she is norma[ﬁ/ onﬁl seen in the
enchanted moment between sléey and waﬁin(q, she has decided to make
661/565[ visible to ﬁeﬁo stop the rise c_)f tooth décay in children.

In character as Toothena, CoraMarie’s interactive presentation
helps children:

#= Develop habits of good oral hygiene through a dramatization
of brushing and flossing

#= See the magic in all they do

4 Learn the importance of giving and making a difference!

Children leave Toothena’s presentation with a better under-
standing of the importance of good oral health
— for both themselves and girls and boys around the world.

15% of all Toothena The Tooth Fairy profit will be donated to
The Tooth Fairy Children’s Foundation.

“Toothena the Tooth Fairy is a concept whose time has come. Invite my
friend, CoraMarie, to deliver an extraordinary presentation for you!”
Mark Victor Hansen, Co-author of Chicken Soup for the Soul series.

A~
N B CoraMarie Clark’s love for children and extensive experience working
s !5\. in and presenting to the dental industry has uniquely qualifies her to
3 speak as Toothena. Her book, Emily's Magical Journey with Toothena
o the Tooth Fairy, takes children on an enchanted journey where

, wishes come true. Toothena weaves a dynamic, magical and
\ - memorable experience for the children in your life!
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www.strategix-ltd.com

CoraMarie Clark, mBa
403.686.6136

www.toothenathetoothfairy.com
info@toothenathetoothfairy.com



